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8. Alicudi’s
telephone
repeater (photo
Giuseppe Gallo,
2021).

9. Ruin of Aeolian
houses mentioned
by the
interviewees
(photo Giuseppe
Gallo, 2021).

lect of the paths. 10% say that
there is no place on the island that
they do not like.

When asked to describe the as-
pects that characterise the land-
scape of Alicudi, the respondents
often answer with the adjectives
natural and sour, as mentioned by
almost half respondents. The
20% speak of the total absence of
roads and the ubiquity of lava
stone paths. The 15% mention
the Aeolian architectures for their
integration into the context and
especially the ruins, (fig 9) which
are described as timeless archi-
tectures, rich in evidence of a past
life. These are places of discovery
and inspiration that require an in-
terpretive activity from those who
visit them (Augé, 2003), which are
hardly developed in the pre-di-
gested urban landscape.
Another 10% describe the land-
scape using the word verticality,
explaining the island as a moun-
tain whose top we can never see.
Two respondents speak of the
night and in particular of the stars
that are visible on the island
thanks to its position and the lack
of public lighting, which guaran-
tees the absence of light pollu-
tion.

The most frequently used term to
describe the soundscape of the
island is silence, mentioned by

33% of respondents, followed by
the words wind and sea, also
mentioned by 27%. The animal
protagonists of the soundscape
include mules, birds and insects,
which are mentioned several
times, but also the ferry and the
hydrofoil, which seem to mark
time on the island with their ar-
rival.

When describing the olfactory
landscape of the island, most re-
spondents mention the plants of
the Mediterranean scrub that cov-
ers it, the spring and summer
flowers, citrus fruits, mugwort and
jasmine. A third speaks of the
smell of the sea and salt, but also
of mule dung, which is perceived
as far more pleasant than the
smog and smells of the city. The
unpleasant smells include that of
the small landfill west of the har-
bour at sea level, which one has
to overcome by holding one’s
nose to go swimming on the
beach. Itis interesting to note that
respondents frequently talk about
the differences in smell between
the upper and lower parts of the
island, describing a gradient rang-
ing from the intense smell of salt
to the scent of plants. Two re-
spondents talk about the change
of seasons, a sign of a different
and probably deeper relationship
with nature.

In response to the question “What
positive and negative feelings do
you experience when you are out-
doors in Alicudi?” many respon-
dents mention only positive
factors, using the word freedom
ten times and the words serenity
and nature five times. Several de-
scribe the landscape as healing,
and one speaks of the opportunity
to immerse oneself in the land-
scape, literally saying: “l become
the landscape, and in the end, |
do not look at myself anymore, |
am the landscape”. Of the few
negative sensations mentioned,
one speaks of physical fatigue
and three of the fear of falling
when moving along the less safe
paths of the island: a condition
that undoubtedly requires the ut-
most attention in order to move.
Only one speaks of the fear of
open space.

The sea, “always the same and
always different”, and “which can-
not be avoided”, is an important
part of the island landscape: re-
spondents describe its presence
as a carrier of peace and seren-
ity. The 10% state that the sea in-
fluences life on the island, as “ the
possibility to move from the sea
depends on the possibility to ar-
rive and leave the island”.
Among the strengths of the
Alicudi area, respondents most
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frequently chose the landscape
heritage, 80%, followed by the
sea, the quality of life and the
presence of uncontaminated
areas, 76.7% (Fig. 10).

The major weaknesses men-
tioned were the difficulty of getting
around 50%, inadequate connec-
tions, 40%, and the deterioration
of paths. When comparing the
charts, it's noticeable that the
items “lack of water and electricity
in some areas of the island” and
“lack of public illumination”, which
were suggested as both weak-
nesses and strengths, received
more positive than negative votes
(Fig. 11).

Dwelling on the island

Itis clear from the interviews how
the island can steal time from the
digital devices that hybridise our
lives, which requires different at-
tention to the contexts in which
we move. 60% of respondents
state they use more smartphones
and mobile devices outdoors
when they are in the other place
than when they are in Alicudi (Fig.
12).

Similarly, 73% declare that they
have more relationships with their
neighbours in Alicudi than in the
other place where they live or
have lived (Fig. 13). The island
seems to have a positive influ-
ence on time spent outdoors and
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10. (top left) The
respondents’
answer to the
request to select
the major
strengths of the
Alicudi area.

11. (bottom left)
The respondents’
answer to the
request to select
the major
weaknesses of
dwelling in Alicudi.

12. (top right) The
answer to the
question: On
average, when you
are outdoors, do
you use your
smartphone more
if you are in Alicudi
or in the other
place where you
live/have lived?

13. (bottom right)
The respondents’
answer to the
question: do you
have more
relationships with
your neighbours in
Alicudi or in the
other place where
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on attitudes toward walking, so
much so that 83% of respondents
declared they are outdoors more
often in Alicudi than in the other
place where they live or have
lived (Fig. 14).

63.3% of respondents said that
they go for walks more often in
Alicudi. When asked “Do you
walk faster in Alicudi or in the
other place where you have
lived?” 60% of respondents de-
clare they walk more slowly in
Alicudi, a condition that undoubt-
edly increases and strengthens
their perception of the landscape
(Fig. 15).

Among the main reasons for
which respondents leave their
house when they are in Alicudi,
the most common is to go for a
walk, chosen by 83.3% of respon-
dents, then to go to the beach,
80%, to meet someone, 76.6%, to
buy something, 56.7%. 20% of
the respondents give a reason for
leaving home to go to a place
where the telephone network
works and it is possible to use the
internet (Fig. 16).

In response to the open question
“How does your way of going out-
doors change when you are in
Alicudi and in the other town
where you live/lived?” Respon-
dents answered by describing
walking in Alicudi with the words

PERCENTAGE 0F RESPONDENTS
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fatigue, calm and attention. The
30% praise walking in Alicudi as a
meditative, intrinsically physical
activity, able to develop a stronger
relationship with their body and
free the mind from the constant
influx of thoughts. Some, the
10%, also speak of the need to
stop when walking. Not only be-
cause the endless stairs of the is-
land require several moments of
pause along the way, but also be-
cause pausing is an opportunity
to immerse oneself in the land-
scape and collect flowers, fruits
and vegetables for consumption.
To explore the relationship be-
tween landscape, production and
food consumption, we asked re-
spondents how much of what
they eat is produced by them-
selves or by their neighbours
through cultivation, breeding, har-
vesting and fishing, both in Alicudi
and in the place where they live or
have lived (Figure 17).

As clear from the graphs, the per-
centage of local production and
consumption is  significantly
higher in Alicudi: 6.7% say they
eat only what is produced locally,
and over 40% say that at least
half of what they eat comes from
their own production or that of
their neighbours. Values diamet-
rically opposed to those of the
other context, where consumption
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of self-produced or neighbouring
food is zero for 46.7% of respon-
dents.

Discussion

The panorama drawn by the ex-
periences and opinions of those
who have chosen to live in Alicudi
moves away from the flat por-
trayal of social media narrative. It
is enriched by the fatigue and dif-
ficulties of living in a context still
deeply dominated by nature,
where the most elementary activ-
ities, such as moving or transport-
ing goods, require a different
physical and mental commitment.
When respondents indicate the
distance of their home from the
port, they choose steps as the
basic unit of measurement, which
they prefer to time and, above all,
the linear meters with which we
measure space in the city. Re-
spondents perceive the island of
Alicudi as an infinite steep stair-
case, immersed in nature and rich
in experiences. Climbing is the
most mentioned verb among the
answers. An action that forces us
to pause and offers us opportuni-
ties to interact with the natural and
social environment that are not
common in an urban setting.

The most frequently cited land-
marks among the architecture are
the churches, which here main-

tain a primacy not yet scratched
by larger buildings, just as some
taller trees, which would be prac-
tically invisible in the city.
Reading the answers, one often
gets the impression that the re-
spondents divide the island into
two parts. The lower one, which is
closer to the harbour and more
populated, and the upper one,
where the steepest, most precar-
ious, concrete-free paths are lost
in nature. The landscape of
sounds and smells also changes
according to a vertical gradient,
characterised at the bottom by the
sound of the sea and the smell of
salt, and at the top by the smell of
certain plants and flowers, si-
lence, the rustling of plants moved
by the wind, the sounds of ani-
mals and the buzzing of insects.
There is a marked preference for
the inland places, which are often
mentioned as the most loved, as
opposed to those by the seaside,
where the less appreciated
places are to be found. When
talking about their favourite place,
several respondents mention the
terrace of their house, from which
they have a view of the sea that
extends to the horizon. This is in
line with the behavioural theories
of savannah preference (Balling,
Falkin, 1982) and prospect refuge
(Appleton, 1975).
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14. (top left)

The answer to the
question: Do you
take walks more
frequently when
you are in Alicudi
or when you are in
the other place
where you reside
or have resided?

15. (bottom left)
The answer to the
question: Do you
walk faster in
Alicudi or in the
other place where
you have lived?

16. (top right)

The response to
the request to
select the main
reasons they leave
their house while
in Alicudi.

17. (bottom right)
The comparison
between the
consumption of
food self-produced
or produced by
neighbours of the
interviewees in
Alicudi and in the
other place where
they reside or
have resided.

Despite the difficulty of getting
around and the greater attention
required on unsafe paths, most of
the interviewees state they were
more likely to walk in Alicudi than
in the other places where they
lived. Trivially, walking is not an op-
tion but rather a chore in Alicudi,
but the first and most common
reason respondents leave home is
to go for a walk. Walking is not only
more frequent in Alicudi than in the
city, but also slower for at least
60% of respondents, and it is an
activity described as physical,
meditative and healing, punctu-
ated by necessary stops, which
often turn into an opportunity to ex-
plore and be part of the landscape.
It is likely that the fatigue and at-
tention in walking lead those who
spend time outdoors in Alicudi to
use their smartphones less than
in other contexts where a more
comfortable life allows us to
spend more time in front of our
devices.

Living in the landscape means, at
least in Alicudi, feeding off the
countryside. On average, respon-
dents say that they consume a
higher percentage of food pro-
duced by themselves or by neigh-
bours while on the island. They
also show a greater inclination to-
wards the human landscape and
the Other.
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Conclusions

The interviewees represented
Alicudi, already described by
Dumas as an inhospitable place
and on social media as the ideal
location for a seaside holiday, as
the opposite of the city. An island
where technology does not yet
dominate nature and residents
experience the physical fatigue
and slowness of activities that our
parents have already forgotten.
Slowness and physical fatigue
force islanders to pay different at-
tention to the natural and social
environment that surrounds them.
This allows for a lifestyle rooted in
the landscape, the true protago-
nist of the island.

The landscape is a source of
nourishment and positive emo-
tions. Here you walk much more
than in the city. Here you can lose
yourself and identify with nature.
The interviewees speak of the en-
vironment as a source of mainly
positive emotions, brought about
by the constant presence of the
sea, a bearer of peace and seren-
ity.

It is not my intention with this article
to propose solutions or models, ei-
ther for the city or for a sensitive
and fragile area like Alicudi. How-
ever, | wonder if it is not possible to
replicate in urban contexts some of
the undoubtedly positive effects
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0%
Nothing
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that the landscape of Alicudi
evokes in the people who live
there. This would probably require
further reflection on urban space,
on the relationship between added
and time subtracted, fatigue and
comfort, speed and slowness.

As written earlier, | would have
liked to compare the opinions of
those who chose to live on the is-
land with those who were born
there. A goal that could not be
achieved on this occasion, but
which we hope to pursue with fur-
ther interviews on site.

Acknowledgements

Thanks to the many Arcudari, acquired or
not, who supported us during our re-
search, in particular to Roberto, Michaela,
the Gangs of Alicudi group and Luca.

References

Appleton, J. (1975). The experience of
Landscape, Jay Appleton, John Wiley &
Sons, London.

Augé, M., (2004). Rovine e macerie: il
senso del tempo, Bollati Boringhieri, To-
rino.

Balling, J.D., Falkin, J.H. (1982). Develop-
ment of Visual preference for Natural envi-
ronments, Environment and Behavior, 14

PERCENTAGE 0OF

Something Half

CAN\LLZZN

RESPONDENTS

25% 50% 75% 100%

W In Alicudi
M in the other place

Alot
50% 80%

Everything
100%

(pp. 5-28).

Barr, M., Copeland-Stewart, A. (2021).
Playing Video Games During the COVID-
19 Pandemic and Effects on Players’
Well-Being. Games and Culture (p.122-
139).

Coven, J., Gupta, A. (2020). Disparities in
mobility responses to COVID-19. New
York University Press, New York

Dawson, H. (2016). Mediterranean voy-
ages: The archaeology of island colonisa-
tion and abandonment. Routledge,
London.

Del Mar, M. (2009). L'isola dei gradini. Ar-
batus editrice, Alicudi.

Downs, R.M., Stea, D. (2011). Cognitive
Maps and Spatial Behaviour: Process and
Products. In M. Dodge, R. Kitchin & C.
Perkins (Eds.), The Map Reader (pp.8-22)
(Original work published 1814).
https://doi.org/10.1002/9780470979587.ch
41

Dumas, A. (1861). Impressions de vo-
yage: le capitaine Arena. Michel Lévy fre-
res.

Galimberti, U. (2002). Psiche e techne:
l'uomo nell'eta della tecnica. Feltrinelli Edi-
tore, Milano

Gallo, G. (2021). Digital and quarantine. In
Milocco Borlini, M., Califano, A.

(Eds), Urban Corporis (p.305-311), Ante-
forma edizioni, Conegliano.

Gehl, J., Svarre, B. (2013). How to study
public life, Island press, Washington.
Gold, H. (2021). Netflix and YouTube are
slowing down in Europe to keep the inter-
net from breaking. Retrieved from
https://edition.cnn.com/2020/03/19/tech/n
etflix-internet-overload-eu/index.html
Guida, G. (2021) Dreaming of Alicudi in
Marita Madio’s “Quetu” digital project. Re-
trieved from
https://www.designboom.com/art/marita-
madio-digital-art-of-sicilian-island-04-10-
2021

Sottsass, E., (2021). Di chi sono le Case
Vuote, 2021, Adelphi, Milano.



